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WHAT IS YOUR WEBSITE FOR?

Setting up a new business is both exciting and challenging. It’s where big ideas often meet
tight budgets — the key is to create the right impression from the outset.

CREATE THE RIGHT IMPRESSION

When launching your new business, you need to create a professional impression. For this
reason, it is important that everything your present to your customers should be
professional and enhance the passion you have for the product or service you are selling.
This does not mean it has to be expensive, just right!

Things you need to think about include:

e Company hame
e Your logo

e Your colours

e Astrapline

Then you need to take these and use them to standardise your marketing materials such as:

e Business cards

e Website

e Marketing documents
e Email signature card

Here we are going to look at the 7 things you should consider when launching your first
website for your new business. | say first, because almost certainly within 12-18 months you
will be looking to re-launch your website because you will have learnt many things and your
next website needs to reflect what you have learnt.

BEFORE YOU START BUILDING YOUR NEW WEBSITE

You need to think about the following:

1. What s the job of your website? Is it a brochure site where people can investigate
more about the products and services you are selling or is it an ecommerce site
where people can actually purchase your products?

2. How will | get people to my website? — there are over 100,000 new websites
launched everyday on the internet. Most new businesses will be directing people to
their website, for example when handing out marketing materials or business cards
at networking events or by doing a flyer drop in the local neighbourhood.
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In time people hopefully will start to find your website when they search on the
internet — over 80% of people search online first and for this reason it is critical your
website can be found — this is not easy and many people will promise to get you on
the first page of Google — do not believe them!

As shown below when typing in Plumber in Croydon there are 674,000 results.

Search

GO ® g]e plumber in croydon

2 Al @ Maps [E)Images & Mews ¢ Shopping | Mare Settings  Tools

About 674,000 results (0.45 seconds)

To get listed on page 1 for this term would be virtually impossible, but Google have
made it easier with their service Google My Business. You will see an example below.
This is a free service that Google offer for businesses that are looking for local
customers. It is still not easy to be in the top three, but approximately 60% of people
click on one of the three businesses listed on the map — for this reason if your target
market is local this is a key marketing tool for your business.
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7 COMMON MISTAKES PEOPLE MAKE?

1. Do you service your own car?

| am sure the answer is no. In which case why are you going to try and build your own
website. You want to build a business not a website. It needs to look professional.

If you have played around building a website you have probably looked to use one of the
website building tools such as Wix, Squarespace or Weebly they may be quite easy to use
but they do not give you the control you want and need going forward.

For example, many of these services restrict how much “backend” control you have without
paying more and more in subscriptions. So what might look cheap at the start actually ends
up being an expensive monthly charge and you are locked in until you make the final leap to
build your own website....make that decision early on.

Bottom line: don’t use these tools.

2. Make sure your website is secure

There are three elements of security you need:

e Make sure your website has an SSL certificate so that it shows https://www. If you
do not have an SSL certificate Google will penalise your website in the search listings
and if people use the Chrome browser it even says

(® Not secure | mayfield-bb.co.uk ) ) )
which will put people off contacting you.

e Make sure your website “backend” is regularly updated so it is secure from people
hacking in and taking over your website.

e Make sure your website is backed up every day, just in case there is an issue

You need to talk to your web developer to ensure these are all being done — and test the
backup regularly.
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3. Make sure your website responsive?

This means people can easily look at your website on a laptop, mobile phone or tablet.
Below is an example of a non-responsive and responsive website.

Home Accommodation Prices Contact Us

atlastbandbhorncastle.co.uk At Last B & B Horncastle

Home

atlasthandbhorncastle.co.uk

At Last B&B Horncastle

At Last Bed and Breakfast Horncastle
Welcome to At Last Bed and Breakfast in Edlington. A pretty village just 3 miles from the centre of
Horncastle, a delightful market town in the Lincolnshire Wolds. We offer 3 en-suite bedrooms, all
tastefully furnished offering views over open fields. We are ideally situated for Motor Sports at
Cadwell Park, the historic city of Lincoln, Market Rasen for the horse racing, Skegness for sand sea
At Last B&B Horncas and fun. Golf at Woodhall Spa, Louth, i and ick Park are all within easy
reach.

a:lt::‘l Efg f:'g E:fz Horncastle has a good array of antique and independent shops and a market held twice a week.

Horncastle, a delightful m
tastefully furnished offeri

Cadwell Park, the historic ¥ - Read reviews of At Last o =
el s Contact Us: LOERIERUER Bedand Brealdast | View ar0er map 'Awluswﬂcdwdﬁ'cakh
Email [lizrivers@btconnect.com n "
VI
= SEE :l_nrnt:aslll_e, @@ tripadvisor
Mob 07804313053 LN9 5RJ. Google "’{&
: (™ The Cottages at  Mapdata 2019 Terms of Use

(&
THE ELM TREE

ACCOMMODATION AFTERNOON TEA BLOG CONTACT

s
=4
THE ELM TREE

=

= Indulged with every attention & comfort

A B

Welcome To The Elm
Tree

Welcome To The Elm Tree

The Elm Tree is an adult only Luxury We offer you a combination of and homemade cake. Our aim is to

Looking on a phone which B&B in Lincolnshire would get your business?
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4. Content

This is one of the harder things when thinking about your website because most people find
it very hard to effectively get your message across simply, but it is critical. On average
people will stay on your home page for just over a second unless they are engaged quickly.

For this reason is it vital that you:

e Qutline very simply what problem you are solving for your website visitor —
remember BENEFITS sell.

For example, a computer support company that is available 24/7. The benefit they
should have on their home page is

Available at any time you have a computer issue not we are open 24/7

e Similar to the point above, make sure you personalise the content using “you” and
“your” rather than “we”.

e Use bullet points rather than long paragraphs — it’s easier for visitors to skim the
content quickly.

e Use images or videos — very useful to get messages across.

e Remember there are two people that are “reading” your content, human beings and
the search engines. Make sure you are adding your key search phrases through the
copy. For example, The ElIm Tree is a bed and breakfast just outside Lincoln. This first
line tells the search engines who, what and where.

5. Have NAP on every page

NAP is Name, Address and Phone Number. For the search engines it is critical this is on very
page, not just on your contact page. We recommend adding it to the footer of every page.
In addition, make it simple for people to contact you — we recommend the minimum of a
phone number on the top right of every page.

L. 01372613029
[0 ovs18 037000

a info@wheelbusiness.co.uk
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6. Calls to action

People read a website in different ways and for this reason it is critical that you have a lot of
different types of call to action scattered around each web page. Even now there are
millions of websites that are not responsive and can easily look at your website on a laptop,
mobile phone or tablet.

Call to action phrases use action verbs, like:

e Sign-Up

e Register
e (Call

e Subscribe
e Donate

e Buy

e Order

e Share

e Follow

e Download
e Click here for

One useful technique to get people to take action immediately is to add a sense of urgency
and the fear of missing out. For example:

e Offer expires on Halloween

e Limited time offer

e Act now before supplies run out

¢ Respond before July 30th to enrol at this special price

7. Social proof: testimonials/ case studies

Your website visitors will want to know that they are making the right decision by choosing
your service and for this reason it is good to add social proof on your website. This can be in
the form of testimonials or case studies.

It is important to personalise your testimonials or case studies as much as possible so
people get the feeling they are genuine. For example, we have put photos, name, company
name on our testimonials on our website, see below. Just a 1 line “testimonial” really does
not do your business justice as people no longer believe them to be independent; which is
why reviews on sites like Google, TripAdvisor and Trust a Trader are so important —
additional social proof.
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Some Satisfied Customers

"You have been amazing! Our website is professional, ’ \ “The team at Web Design were invaluable in supporting
efficient and exactly what we need. They listened to our ( 4 ) us when we decided to launch the business. They had
=4

requirements and built our website including some great ideas on how to get the phone ringing by

everything we identified, as well as making suggestions : building a user friendly website and optimising our
that we would not have thought of. They are helpful Google My Business listing.."

and available, and implement changes quickly and
efficiently. We highly recommend them!" Charlotte Fielder
Business Owner, Ascot Dog Walking
Clare Davies
CEO, Dorking Community Fridge

IN SUMMARY

Think about these things and ask any potential web designer lots of questions around these
points before you decide on who to use to build your website.

Your website is your business’ shopfront, don’t just knock
something up in an evening at home.
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Your Local 2-

WEB DESIGNER

If you have any questions about a website or how to get more
business leads please feel free to contact us:

Phone: 020 37455465
Email: support@yourlocalwebdesigner.co.uk
Facebook: https://www.facebook.com/yourlocalwebddesigner

www.webdesighincroydon.co.uk



